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2007 China Brand Report

Abstract

This annual report chronicles the major events in 2006 in China’s field of branding. It is dis-
closed with the exclusive permission from the Brand Research Centre of Shanghai Jiaotong Uni-

versity and Shanghai Brand Promotion Centre.

The report includes 17 parts, covering review and thoughts, China Brand Promotion, urban and
regional brands, consumer brands, industry brands,circulation brands, service brands, real es-
tate brands, cultural brands, media brands, sports brands, individual brands, brand crisis.
brand research and promotion, evaluation and comments of Chinese brands., evaluation and

comments of international brands, and landmark events in the field of branding.

The report combines quantitiative with qualitive analysis and statement with comments. Each
part of the report provides an overall description and analysis of the in industy, followed by an
in — depth analysis of the selected major events. The analysis not only reviews the related liter-
ature and introduces the developments of the events, but also tries to provide an interpretation

from different perspectives along with thought — provoking comments.

Published in January, the report is the first of its kind in China. It is prepared by 19 researchers
from the top Chinese universities, including Shanghai Jiaotong University, Huazhong University
of Science and Technology. China University of Geosciences, and South China University of
Technology. and reviewed by a panel of 68 distinguished experts from over 30 universities, as-

sociations, intermediaries and media.

Professor Yu Mingyang, Member of the International Information Association, Secretary Gener-
al of Shanghai Brand Promotion and Director of the Brand Reaearch Centre of Shanghai Jiao-
tong University, serves as the editor in chief of the report, and Professor Wang Fanghua, Dean

of Antai College of Economics and Management, writes a preface for the report.
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15-1 2006 @
1 749. 00
2 607. 00
3 TCL TCL 362. 00
4 358. 26
S 357. 28
6 ( ) 336. 06
7 311. 90
8 KONKA 151. 07
9 142. 06
10 ( ) 133.58
11 125.09
12 120. 22
13 114.62
14 ( ) 111. 85
15 110. 10
16 102. 21
17 95. 08
18 80. 16
19 70. 29
20 58. 28
21 48.02
22 43. 26
23 39.01
24 ( ) 37.06
25 35.58
0 shttp://www. mps. com. cn/cn3. htm,
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26 31.49
27 30. 28
28 30. 07
29 27.18
30 ( ) 22.88
31 22.39
32 22.26
33 21.52
34 18. 77
35 14. 18
36 12.29
37 11.06
38 ( ) 10.19
39 8.16
40 6.18
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3 ( ) 469. 00
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8 271. 66
9 150. 12
10 125.77
11 113.67
12 111.72
13 ( ) 106. 97
14 106. 36
15 106. 35
15-3 12 20 9 @
1995 1995 2006 2006
1 320 6 336. 06
2 87.61 / /
3 65. 49 5 357.28
4 50.53 / /
5 42.61 1 749. 00
6 40. 32 / /
7 999 34,17 / /
8 31.56 4 358. 26
9 26.19 / /
10 26 7 311. 90
11 25.72 / /
12 25. 64 / /
©) ;http://www. mps. com. cn/cn3. htm,
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1995 1995 2006 2006
13 25.42 9 142. 06
14 23.8 / /
15 23.26 / /
16 23.05 / /
17 22.75 2 607. 00
18 KONKA 22.23 8 151.07
19 21.79 / /
20 21.6 23 39.01
15-4 12 o
2006 2006 1995 1995
1 749. 00 42.61 5
2 607. 00 22.75 17
3 TCL 362. 00 6.9 60
4 358. 26 31.56 8
5 357. 28 65.49 3
6 336. 06 320 1
7 311.90 26 10
8 KONKA 151. 07 22.23 18
9 142. 06 25.42 13
156.2.1
, 2006 40
172.56 s 19%, 127. 68
s 0.74 =1, 40 15 24
©) ;http://www. mps. com. cn/cn3. htm,
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8 ( ) 486. 67

( )

9 484. 56
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12 427.52 N
13 424,21
14 422. 10 R

1T
15 378.72
16 374. 38 N
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17 349.17
18 | TCL TCL 317. 60
19 302. 63
20 301. 25
21 281.11
22 248.68
23 233. 20
24 231.90
25 224.73
26 221.69
27 220.58
28 212.50
29 211.91
30 203. 40
31 202.50
1T
32 188. 96
33 187. 90
34 181.53
35 175. 88
36 164. 86
37 163. 83
38 161. 83
39 157. 42
40 152. 36
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( 15 )
1 626. 43
2 621. 20
3 CCTV 619. 70
4 615. 50
5 ( 515. 60
6 511. 36
7 182. 98
8 480. 35
9 457. 46
10 398. 61
1 396. 27
12 395. 91
13 385. 85
14 392,79
15 390. 83
15.3.1
2006 ¢ 500 ” . 639. 89
. . .CCTV . 600
1 . 4 .CCTV 1 .
1 . .
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® ;http://www. worldbrand. cn/,

395



396

., 90.6%; 28 , 5.6%.
X 350 4%
R 4%
6%
E K%
90%
15-1 2006 “ 500 ”
( 15-2), 32 ,
29 30 . (16.8%) .
(16.6%) . (10.0%) ; (9.2%) . (6.6%). (6.
49%) , 34.4% 24
2005 , 2006
4 | |
HAth
AR
E D/ —
B i, p—
Lty
IR 1
b ]
0% 10% 20% 30% 40%
a7l
15-2 2006 ¢ 500 ”
’ N 52
. . 61 . 12. 2% ;
. 45 . 12.2%; s
44 , 8.8%.,



15.3.2
’ o , Inter-
brand : N N N N N N
. . N /
“ ”(BVA Tool) ,
“ ”(Economic Use Method) o 15-3
B I—’ o 4% T 43 A1

| | \ )5‘1%
B [ swraman | it
Sl

| wmwmer || SRR

15-3 @
15-4 .
o , BVA 80%% , 15%,
| mmser | | o |
smmw | | e | [smmess]
| |
S:ﬁ?imﬁﬁﬁl
15-4 2
0} ;http://brand. icxo. com/meeting2006/brand2006 report03. htm,
® ;http://brand. icxo. com/meeting2006/brand2006 report03. htm,

397



398

( 15-7 Do
15-7
Year-2 Year-1 Year 0 Year 1 Year 2
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40 45 52 6 70
BVA 80% 80% 80% 80% 80%
32 36 41.6 48 56
33% 33% 33% 33% 33%
21.44 24.12 27.87 32.16 37.52
15%
0.76 0. 87 1. 00 1.15 1.32
20.12 27.72 27.07 27.97 20.42
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16-1 2006 Interbrand { )

/ (2004
1 67 000 —1%
2 56 926 —5%
3 IBM 56 201 5%
4 48907 4%
5 32319 —9%
6 30131 14%
7 27941 12%
8 27 848 5%
9 27501 6%
10 . 21795 9%
11 21458 7%
12 21350 1%
13 20458 8%
14 19641 6%
15 19617 15%
16 19579 12%
17 — 17606 10%
18 17532 6%
19 17049 8%
20 16 169 19%
21 13001 8%
22 12690 2%
23 12507 2%
24 Google 12376 46 %
® : http://www. interbrand. com/best brands 2006. asp,




/ (2004 )
25 12256 —7%
26 11695 9%
27 11662 —2%
28 11622 11%
29 11459 5%
30 11056 —16%
31 10897 8%
32 UPS 10712 8%
33 10205 8%
34 SAP 10007 11%
35 9968 10%
36 9762 0%
37 9640 13%
38 9591 —4%
39 9130 14%
40 8776 6%
41 8763 12%
42 UBS 8734 15%
43 7 880 2%
44 7828 4%
45 7739 5%
46 Gucci 7158 8%
47 eBay 6755 18%
48 6730 14%
49 Accenture 6728 10%
50 MTV 6627 0%
51 6559 1%
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/ (2004 )
52 Gap 6416 —22%
53 6392 6%
54 6223 —10%
55 6056 15%
56 6032 ™%
57 5918 4%
58 5633 9%
59 5449 —2%
60 5350 5%
61 5156 8%
62 5040 —3%
63 4932 5%
64 4707 11%
65 4248 2%
66 4694 —5%
67 4638 3%
68 Caterpillar 4580 12%
69 4569 18%
70 4406 —12%
71 4290 6%
72 4237 8%
73 Zara 4235 14%
74 4165 13%
75 4078 17%
76 4010 5%
77 3977 ™%




/ (2004 )

78 3961 2%
79 Kraft 3943 —7%
80 3927 4%
81 Hermes 3854 9%
82 Tiffany 3819 6%
83 3576 12%
84 Duracell 3576 —3%
85 ING 3474 9%
86 3360 10%
87 3257 9%
88 3193 5%
89 3173 4%
90 3108 —3%
91 3099 20%
92 3070

93 3032 —2%
94 LG 3010 14%
95 Bulgari 2875 6%
96 Prada 2874 4%
97 2783 4%
98 Burberry 2783

99 2692 4%
100 Levi’s 2689 1%

16.2.1
2006 . IBM
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,IBM 2005 s

o s s 6 3

, 2005 ; . 10
. 2006 Burberry,

, 2005 .

2006 : Google 46% s
(Starbucks) 20% ,eBay 18% ; : Gap
22%, 16 % , 12%,

2006 100 s 51 (51%), 2005 52
1 . 2006 100 , 9 (9%, 8 (8%,

8 (8%, 5 (5%, 4 4%, 3 (3%, 3 (3%);

4%, , 2006
3
16-1
16.2.2
Interbrand ( )
, 100 Interbrand
16-2 .
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s N
b
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“
b
» ““
b o
” s Interbrand ,
, Interbrand o s N
b
. Interbrand s
2 o

;http://www. interbrand. com/best brands 2006. asp,
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16.3

2006 5 17

, Interbrand
b

,Interbrand

b

R , Interbrand

, Interbrand

(World Brand Lab)

( )“ 500 ”»

1999 .
(Robert Mundell) (icxo. com)
2006 “ 500 ” 100 . 16-2
©) shttp://www. cnexp. net/yingxiao guanli zhishi/yingxiaozhanlue/207502. html,



16-2 “ 500 7O
100 )
Influenced Market |Loyalty|Leadership
1 |Google 8 5 5 5 5
2 |Wal-Mart 44 5 5 5 5
3 |Microsoft 31 5 5 5 5
4 |Coca-Co 115 5 5 5 5
5 |Mcdonalds 51 5 5 5 5
6 |GE 114 5 5 5 5
7 |INOKIA 141 5 5 5 5
8 |Intel 38 5 5 5 5
9 |Benz 120 S 5 S 5
10 |Harvard 370 5 5 5 5
11 |IBM 92 5 5 5 5
12 |New York Times 155 5 5 5 5
13 |Yahoo 12 5 5 5 5
Wall Street Journal
14 117 5 5 5 5
15 |CNN 26 5 5 5 5
16 |[Marlboro 98 5 5 5 5
17 |HP 67 5 5 5 5
18 |TIME 83 5 5 5 5
19 |Reuters 156 5 5 S 5
National Geographic Socie-
20 118 5 5 5 5
ty
21 |NBA 60 5 5 5 5
® :http://brand. icxo. com/, (Brand Influence)

(Share of Market) ,

,1 55

(Brand Loyalty )

(Global Leadership)



410

Influencd Market | Loyalty|Leadership
22 |AP 158 5 5 5 5
23 |Disney 83 5 5 5 5
24 |Pepsi 108 5 5 5 5
25 |BMW 90 5 5 5 5
26 |Samsung 68 5 5 5 5
27 |FORTUNE 77 S S S 5
28 |MIT 145 5 5 5 5
29 |HBO 34 5 5 5 5
30 [Dell 22 S S S 5
31 |Citigroup ( ) 194 5 5 5 5
32 |Amazon 11 5 5 5 5
Olympic
33 112 S 5 S 5
34 | American Express 156 5 5 5 5
35 |Bloomberg 25 5 5 5 5
36 |Oracle 29 5 5 5 5
37 |Procter & Gamble 169 5 5 5 5
38 |Louis Vuitton 152 5 5 5 4
39 |[FOX 19 5 5 4 5
40 |Cisco 22 5 5 4 5
41 |Oscar 77 4 S S 5
42 |Stanford 115 4 5 5 5
43 |Morgan Stanley 71 5 4 5 5
44 |Nike 34 5 4 5 5
45 |Science 126 5 5 5 4
46 |Ford Motor 103 5 5 5 4




( )
Influencd Market | Loyalty|Leadership
47 |eBay 11 5 5 S 4
48 |Exxon 124 5 5 4 5
49 |HSBC 141 5 5 5 4
Washington Post
50 129 S S 4 4
51 |SAP 34 S S 4 4
52 |Gillette 105 5 4 4 5
53 |Sony 48 5 5 4 4
54 |Nature 137 S S 4 4
55 |Nestle 139 5 4 5 4
56 |Budweiser 130 5 3 5 5
Agence France Presse
57 171 5 4 4 4
58 |Merrill Lynch 121 5 3 4 5
University of Cambridge
59 797 4 S 4 4
60 |Wrigley 115 5 4 4 4
University of Oxford
61 839 4 4 4 5
62 |Honda Motor 58 5 3 4 5
63 |Nobel Prize 105 3 4 5 5
64 |Canon 69 4 4 5 4
65 [AT&.T 121 5 4 5 3
66 | Apple 30 5 4 4 4
67 |Adidas 58 4 4 4 5
68 |Icrc 143 3 5 4 5
69 |RoyalPhilips 115 5 4 4 4
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Influencd Market | Loyalty|Leadership
Christian Dior
70 60 4 5 3 5
71 |Merck 338 5 4 4 4
72 1J. P. Morgan Chase 207 5 4 4 4
73 |Carlsberg 159 5 5 4 3
74 |Shell 99 5 4 4 4
75 |Boeing 90 5 4 4 4
76 |IDEO 16 5 5 3 4
77 |Volkswagen 68 5 4 4 4
78 |Newswee 73 5 4 3 5
79 |Rolex 98 5 3 4 5
80 |Kodak 126 5 4 4 4
81 |[L’OREAL 99 5 3 5 4
82 |Starbucks 35 4 4 5 4
83 |Xerox 100 5 4 4 4
84 |Pizzahut 48 5 4 4 4
85 |Accenture 17 5 4 4 4
86 |Haier 22 5 4 4 4
87 |Goldman Sachs 137 5 4 4 4
88 IMOTOROL 78 5 4 5 3
89 |Panasonic 88 3 5 5 4
90 |[MSN 11 5 4 4 4
91 |[IKEA 63 5 4 4 4
92 |FedEX 35 S 4 4 4
93 |Gucci 83 5 4 4 4
94 |[Chanel 93 5 4 4 4




( )
Influencd Market | Loyalty|Leadership
95 |BP 98 5 4 4 4
96 |[RAND 58 5 4 4 4
97| DHL 38 5 4 4 4
98 | Kellogg’s 116 5 4 4 4
99 |Siemens 159 5 4 4 4
100 | Toyota Moto 69 5 3 4 5
16.3.1
2006 , (Google) 2005
, (Wal-Mart) s (Mi-
crosoft) s , 2005 (Coca-Cola)
o (Haier) . (Lenovo) ,
(CCTV)., (Chang Hong) 4 , (China Mo-
bile) (CREO)2 500 o
2006 28 o ( 16-3) ,
8 s 28.57% 14 , 50% ; 5
’ 17.86% 3 1 s 3.57%.,
K

4%

16-3

( 16-4), 500 245 s
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49% , s o 46

9.2%, . . 44 8.8%
. . . 33% 25
. “ 500 7 86 , 2005 89
, . , 2006
6 . ,

eS|
49%

5
9%
16-4
, 100 ,68%%
o 2006 “ 500 ”
60 . . 43
20 90 “ ”» . R
2006 AC ( 275 DN ( 434 DN (
448 DN ( 473 DN ( 90 DIN ( 109 N ( 340
N ¢ 360 ). C 476 . (
394 ), 2006 : (Pringles) . (Tech Data) .
(Kajima) . (Giordano) . (CLAIROL) . (Chicago Bulls) .
(Home Depot) . (Snickers) . (Sara Lee) . (Mobil

Corporation) ,
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(Robert Mundell) ’
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s 3 000
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o b

“ »
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1. ) . (M. : ,2006. 12.

2. . . (M. : ,2004. 6.
3.0 ) . . : . [M]. .
,1986.
4. C ) . . (M. : ,1981.
5. ) : [M]. : .2002.
6. C ) . . *D- ) M. : .2003.

7. Rogers, E. M. Diffusion of Innovations (5th Edition)[M]. New York: Free Press,

(1995).

1. 2006 TOP10

2. 2006~2007

3. 2006~2007

4. 2006~2007

1. CCTV 7.
2. eNet 8.
3. TECHWEB 9.
4. TOM 10.
o. 11.
6. 12.
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